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In new media era traditional functions of journalism (govern-
ment control and criticism, formation of public opinion are chang-
ing. Ukrainian news sites have become a platform for popular topics
reprint. Journalists don’t provide context, balance to the informa-
tion, which is spread by PR-services. This study uses content analy-
sis, made on the basis of two prominent Odessa news sites in order
to discover the manner of the Ukrainian president’s visits coverage.
Both loyal and opposing to the present Ukrainian president news
media, reprint main messages gained during press-conferences or
from press releases, and rarely seek exclusive information or own
newsbreaks (30-46% of texts had similar newsbreaks). Local news
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sites gave preference to president’s messages transmission (60% of
texts contained president’s quotes and only 3 publications had ex-
perts’ commentaries). Local journalists also wrote about the presi-
dent’s promises, compliments to Odessa inhabitants, his appreciation
of work of the local authorities, but didn’t add any analysis. Such cov-
erage doesn’t appeal to readers who perceive themselves as members
of civil society, but to people, who prefer fast acquaintance with pop-
ular topics on the internet.

Keywords: internet-journalism, local news sites, functions of
journalism

Introduction

In modern Ukraine, where situation in journalism is
improving slowly after Euromaidan, there are still unsolved
problems with professional standards violations and the
culture of media ownership. According to international or-
ganizations reports [11], [15], compliance with profession-
al standards level in Ukrainian media is decreasing com-
paratively to the times of Yanukovych [15, 5]. And despite
enactment of the law about media ownership transparency
in 2015, informational policy of the majority of Ukrainian
media is reported to be dependent on political or business
interests of third parties [5].

These problems can be explained by the Soviet past of
Ukrainian press, where journalism and state propaganda
were considered as equal, but the era of new media influ-
ences media content as well. Giving wide opportunities to
news gathering and publications promotion, new technol-
ogies affect the quality of journalistic texts.
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Meanwhile Ukrainian local news sites can be inter-
esting material to discover this situation. Nowadays these
media are a popular tool for local politicians to promote
their interests (especially during election campaigns). Fi-
nancial hardships make editorial offices seek new ways of
money saving (as a rule norms of materials publishing in-
crease, while the number of journalists decreases). As a
result, the audience gets bad-quality content and doesn’t
have an adequate picture of political life in the country.
Such crucial topics for a democratic state as elections, re-
forms, actions of the President, the government (national
and local) are not covered in an appropriate way, so peo-
ple can’t have enough information for voting and other
civil activities.

To discover this problem more deeply, coverage of the
President’s visits to Odessa by local news media was ana-
lyzed. One of the largest cities in Ukraine, which has the
biggest sea trade port and (after Crimea annexation) Navy
base, Odessa also has a unique media landscape because
of its size. There are 40 local TV and radio stations, about
550 registered print media and approximately 50 new sites
[3]. Despite this number of mass media, the main source
of information about local affairs for Odessa region in-
habitants is central TV channels [6]. In the fight for read-
ers local Odessa news sites use scandalous headlines and
crime stories and try to be faster than their competitors. As
a result, reprints from social networks and press releases
are widely spread, and politicians (both national and lo-
cal ones) have an advantage as recognizable and powerful
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news sources, in news agenda precisely national and local
authorities dominate, so mass media become a useful base
to share their PR messages [7, 50].

Local journalism in the age of new media

Jeremy Iggers once mentioned that technologies were
crucial for changes in newsrooms [12, 76]. His thought
about focusing on look instead of content correlates with
Baudrillard’s “orbital information” - information without
any sense, data that should be provided in order to fill emp-
tiness [1, 83]. J. Iggers wrote about newspapers, but his ob-
servation is also true for internet-media, where news must
be provided 24 hours a day. In the situation of readers num-
ber scanning, editors gain more arguments for the market
oriented way of reporting, which was also mentioned by J.
Iggers [12, 81-82].

One more result of new technologies is so called “screen
culture’, Jan van Dijk predicts “replacement of text on paper,
of separate audio and of direct physical transmission of signs
in face-to-face communication” [10, 194]. For journalism it
means changes in news gathering, in the centrality of screens
they can gain information on the internet without going to a
certain place and speaking with certain people.

However, in the age of new media, where global seems
to be as available as local, qualitative information about
local affairs remains to be crucial for democracy as it was
decades ago [17, 2]. Being one of the popular channels of
local information, internet journalism transforms this lo-
cal information, it is not traditional “forum for ideas”, but
something else.
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The internet seemed to be revolutionary for changes,
common people with their bright ideas were reported to
have a possibility to influence mass media agenda. Where-
as it was discovered by Linda Jean Kenix, that blogs rarely
use alternative sources, blogs agenda is linked to promi-
nent mass media issues [13, 807-808]. Having a possibil-
ity to use a variety of sources, news sites are also strongly
connected with these issues. Our findings show that in the
age of new media it’s local authorities who stay to be the
main heroes in internet journalists’ publications [7, 45]. So
James Lull’s thesis about information hegemony remains
true nowadays [14].

This authorities’ favoritism of local news media can't be
explained only by traditional interconnections between jour-
nalists and the government (Tenscher’s information-public-
ity exchange [19]). Journalists do depend on political infor-
mation because they don't generate their own content. The
percentage of exclusive information in local internet media
as well as in national ones is dramatically low. Our previ-
ous research showed the connection between the quantity of
news published a day, and the percentage of exclusive news,
gathered by a journalist himself. The lower is the number, the
higher is the percentage of exclusiveness. So there are 3-17%
of exclusive news on Ukrainian regional sites [8]. And ac-
cording to Nick Davis, this is true not only for Ukraine, but
for some renowned international mass media [4].

Ukrainian local news sites publish from 40 to 100 texts
a day. In order to gain this quantity and to publish news
faster than competitors, journalists don’t only lend news-
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breaks, but large quotes from press-releases, social network
accounts, blogs etc. Nick Davis called this “press realism”
[4]. In Ukrainian local media we also have examples of
newspaper issues that contain only two publications, writ-
ten by journalists, the rest are reprints from other media,
press-releases and so on [2]. So if we speak about the for-
mation of public opinion, it might be shaped not by jour-
nalists, but political headquarters.

Ukrainian local media

and formation of public opinion

Ukraine, unlike Post-Soviet Central Asian states [18,
163], has a pre-Soviet tradition of local newspapers func-
tioning since the 18th century. However, the modern sys-
tem of local press was founded in the Soviet era, it was
strictly centralized and used for propaganda purposes. Also
it was financed by the state. It means that Ukrainian local
press doesn't have the tradition of independent reporting
(the law about denationalization of newspapers with lo-
cal authorities as owners was passed a year ago), as well
as money earning. In addition, weak advertisement market
can't be a stable source of financing, so the main source
of money for Ukrainian journalists (both national and lo-
cal) is the employer. Journalism as a business is not usually
profitable in Ukraine, so owners often use their media for
PR purposes. And there is also a weak tradition of local
news reading, people prefer national media as a source of
information about local affairs [6], but national media have
alot of gaps in such issues coverage, some of them prefer to
publish only scandals and crime stories. So for Ukrainian



Tianor: Meniacrynii, Ne23, 2017 ISSN 2308-3255 181

local media we can use M. Ferrier’s term “news desert” [16],
but unlike the USA, which was analyzed by the researcher,
Ukraine does have a lot of media (inherited from the Soviet
era), meanwhile people in regions don’t have enough infor-
mation about local affairs.

This “news desert” can be described by the analysis of
significant local issues coverage, such as President’s visits
to various regions of the country. As A. W. Barret and J.
S. Peake pointed out, this topic is extremely newsworthy,
whereas “presidential domestic trips consist entirely of
pseudoevents” [9, 6]. So in theory local journalists should
tulfill traditional functions of control and critics, the for-
mation of public opinion etc., but in reality this issue “re-
ceives extensive and predominantly positive coverage from
the local media” [9, 6].

President’s visits to Odessa and their context

Odessa has been one of the most visited cities during
Petro Poroshenko’s presidency. Among other regions are
Lviv (in the west of the country), Kharkiv (in the east, near
Donbas) and Donetsk region. After Crimea annexation and
the war in Donbas Odessa was perceived as a risky region
because of strong pro-Russian influence in the city in the
past. In addition the industrial potential of the region, the
Navy base and the commercial port were also important in
the context of reforms, initiated after Euromaidan. From
2014 to 2016 there were 9 president’s official visits, with the
biggest number - 5 visits — in 2015. Two trips in 2014 and
2015 were made on Ukrainian Independence day and a day
after (the 24th and 25th of August) and this fact correlates
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with the tendency to show Odessa as a Ukrainian patriotic
city (in contrast to the messages “Odessa is a Russian city’,
“Odessa is Novorossia” and “Odessa wants to speak Russian”
in the times of Yanukovych). Poroshenko also came to the
city on the 10th of April in 2015 (it's the Day of liberation
from the fascists) and on the 3rd of July in 2016 (the Navy
day). Those visits can be considered as an attempt to link the
city with the military tasks of the country as well as revive
its old naval traditions. Several visits were directly connect-
ed with reforms and the appointment of some new figures
among local authorities (the 25th of August 2015 - introduc-
tion of the new police, the 30th of May 2015 - appointment
of Micheil Saakashvili, the 16th of October 2015 - opening
of the Citizen Service center and the appointment of the new
Customs chief). Two more visits on the 8th of July 2015 and
on the 7th of October 2016 were devoted to transport prob-
lems (the construction of Odessa — Reni highway and the
announcement of Ukraine — Bulgaria transport corridor).
And during the first Poroshenko’s trip to Odessa his political
program was presented.

So all those visits had powerful PR-messages and were
aimed to show president’s care and his acknowledgment of
problems in Odessa.

Method

This study uses content analysis, conducted on the ba-
sis of two prominent Odessa news sites: dumskaya.net and
reporter.com.ua. Both these media have owners who influ-
ence their information policy: Oleksiy Goncharenko (in
2014 he was elected to the Verkhovna Rada, he also is the
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member of Petro Poroshenko’s party) and Sergey Kivalov
(he was elected to the Verkhovna Rada for several times,
nowadays he is the head of the Ukrainian sea party). Both
politicians were former members of the Party of regions
and supported ex-president V. Yanukovych.

All publications, which were published during present
Ukrainian president Petro Poroshenko’s visits to Odessa,
were analyzed. The sources of information, popular topics
of publications were studied it the texts (70 texts on both
sites in total).

Findings

News sites covered Poroshenko’s visits with solid at-
tention, dumskaya.net published 42 texts, reporter.com.ua
- 28 (tabl. 1).

Table 1

Presidents’ visits and attention of the news sites
the year 2014 2015 2016 total

the date 24. |23 |10. |30. |08 |25 |16. |03. |07
08 10 | 04 05 (07 |08 |10 |07 |10

dumskaya.net 0 |4 |10 |1 |7 |4 |6 |4 |6 [42
reportercomua |1 (3 |8 (2 (3 [2 |3 |3 |3 |28

The visit, which gained the most detailed coverage on
both sites was the third visit (the 10th of April 2015 ), the
sites published 10 and 8 news about it respectively. 40% of
Dumskaya’s and 60% of Reporter’s texts were written men-
tioning the reporter who was on the scene.
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“Dumskayas” attention to the topic could also be ex-
plained by its owner’s participation in the president’s visits.
Journalists tried to mention this fact as well as publish pho-
tos with Goncharenko in the background, Goncharenko
also gave commentaries about the presidential visits for his
site. The Reporter’s owner on the contrary is not so loyal to
Poroshenko - there was only one publication, that includ-
ed Kivalov’s commentary about the president.

Despite the differences 13 texts about the visits on
both sites had similar newsbreaks and reflected prominent
PR-messages: the presidents’ guaranties of safety, positive
tendencies in the implementation of reforms, the presi-
dent’s care for the military etc. It means that even an oppos-
ing editorial policy can't resist the president’s PR-service’s
will to promote their leader.

Information sources

Quotes in the materials about visits were calculated
(tabl. 2), the majority of texts contained quotes, which be-
longed to the President (60%), 39% texts were with quotes
of local officials and PR-services (city and region coun-
cil, police, Navy, frontier guard) and 20% were texts with
quotes of other mass-media, local businessmen. And only
three quotes belonged to experts. This means that local
media give preference to the presidents messages trans-
mission and don't care for the wider context (only loyal or
neutral officials are quoted). The reaction of the experts or
even common people, who gain some preferences, is not
interesting for the media. So the traditional Soviet way of
government-people communication is reflected in these



HOianor: Meniacrynii, Ne23, 2017 ISSN 2308-3255 185

materials: the government speaks, the people remain silent
and grateful.

President’s prominent messages reflection

President’s promises, compliments to the Odessa mil-
itary and Odessa inhabitants, his evaluation of the work of
the local authorities were mentioned in journalists’ materi-
als more often than other topics (tabl. 3).

Table 2

Information sources

dumskaya.net |24 |15 3 1 1 0 5

reporter.com. |18 [12 0 1 0 3 0
ua

Table 3
Prominent messages of Presidents

dumskaya.net 10 8 9 5

reporter.com.ua |9 8 6 2

So the journalists preferred to write about the presi-
dents’ promises, but didn't control their execution, these
promises were published without any analysis — journalists
just copied words, prepared by the president’s speechwrit-
ers. The exchange of compliments, which is so popular if we
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speak about the guests of the city, helped to show the presi-
dent’s special attitude towards Odessa inhabitants. And the
evaluation of the work done by the local authorities showed
the president as a strong and demanding leader. Whereas
citizen appeals and communication with common peo-
ple were not often reflected, it is an interesting detail, be-
cause this feature could create an image of an open-minded
president, who has people’s trust. However, there was only
one publication in which quotes of both president and a
common individual, who gained aid from president, were
used. Other texts contained only president’s quotes, rarely
— quotes of Poroshenko and local authorities.

Conclusions

Nowadays transformations in mass-media are per-
ceived in both optimistic and pessimistic ways. Social net-
works, new technologies give a lot of possibilities for com-
mon people to improve their country. However, the term
digital gap’ should be recalled. Jan van Dijk writes that it
is not so much about access to technologies, people could
have gadgets, but the question is: what options do they use
[10]? Journalists of news sites have a big variety of oppor-
tunities to check information on line, to find alternative
sources etc., but they don’t use them.

Ukrainian local news sites demonstrate a tendency to
move from “forums of ideas” to areas for gathering infor-
mation about popular topics. Being dependent on market-
ing aims, the owners’ will, the need to publish news faster
than competitors and to fulfill the daily norm etc., news
sites don’t seem to deal with such communicative strate-
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gies as government control and critics, establishing social
dialogue. Such internet journalists’ wish just to repeat pop-
ular topics or quotes (without checking or adding context)
could indicate the beginning of transformations in news
gathering influenced by the internet. And if modern inter-
net-journalism (as well as newspapers and TV) can't im-
plement these traditional social functions, we should seek
new areas where they are achieved. The Arab Spring and
Euromaidan in Ukraine showed examples of the formation
of civil society in countries with low level of the freedom of
speech and journalism, controlled by the state or oligarchs.
What if the development of civil society is not journalists’
duty anymore? As J. Iggers said: “Subscribing to a newspa-
per was traditionally motivated, in part, by a sense of civic
duty to be informed. If costumers no longer fill that duty,
it may be at least in part because newspapers no longer ad-
dress them as citizens” [12, 86].

Such important topics for a democratic society as re-
forms, government control and criticism, and, as it was dis-
covered, the president’s official visits, are not also covered
for the readers. This information about visits doesn’t have
past (context) and future (analysis of effects for a city or a
country). It is as instant and fluent as a link in a social net.
However, those new communication strategies are very
convenient for PR-services, which can use internet-media
as a platform for sharing their messages. For civil society it
means a need for its own representatives, who will use this
possibility in order to be noticed.
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ITpecc-cmyx6n1 IIpesugenta man MHPOpMAIMOHHBIE ATEHTCTBA:
nnu Kak ykpanmnckue MmectHblie caiiTbl ocBemanu susnuthl I1. Ilo-
POLIEHKO
Hamanus Cmebnuna
KAHO. H. N0 COUUAT. KOMMYH., 00UeHM Kapeopol peKnambl U ces3el
¢ obujecmeennocmoio Odecckozo HAUUOHANLHOZO yHUBepCurnema
umeru V1. VI. Meunuxosa

Bo BpemeHa HOBBIX MefMa TPafUIVIOHHbIE (YHKIMM KYp-
Ha/IUCTVKY (KOHTPO/b ¥ KPUTMKA BIACTY, GOPMMUPOBAHNA 0b1LIe-
CTBEHHOTO MHEHN:A) TPAHCPOPMUPYIOTCA. YKPAHCKIIe HOBOCTHBIE
CalITBI CTAHOBATCS IIaTGOpMaMI I/Is IieperedaTbIBaHmsA OIYJIsp-
HBIX TeM. JKypHa/nIuCThl peiKo JAI0T KOHTEKCT, COalaHCUPOBAaHHYIO
MHQOPMAIVIO, O/IarasiCh Ha Te CBEAEHNs, KOTOPbIe MM NIPEfOCTaB-
JIIOT IIpecc-CIy>KObL. B cTaThe Ha OCHOBaHMY KOHTEHT-aHa/IN3a VIC-
crefryeTcA nofada BUSUTOB yKpanHCKoro [IpesnienTa HOBOCTHBIMU
Menya (OBYMS MONyAApHBIMM MecTHbIMHU caritamm Opeccor). Kak
TIOAJIbHBIN, KaK U ONITO3UIIMOHHDIA K [IpesupmenTy cait nepeneya-
TBIBAIOT MH(POPMALNIO, TIONTYYEHHYI0 BO BpeMs Ipecc-KOH(epeH-
LU VIV U3 TIPecC-penn3oB, pefKo UIIYT SKCKTIO3MBHYI MHPOP-
MAalMI0 UM COOCTBEHHbIE HOBOCTHBIE IMOBOABI (30-46% TEKCTOB
MIMEIOT OJVIHAKOBbIe HOBOCTHBIE ITOBOZIBI). MeCTHBIE CalIThl OTHAIOT
IpeAIoYTeHNe paclpocTpaHeHuio coobuennit [pesupenrta (60%
TEKCTOB COJlepKaT IUTaThI [IpesuieHTa 1 TONbKO B Tpex Imy6mKa-
IAX €CTb KOMMEHTAPUM 9KCIIEPTOB). MeCTHBIe Ky PHA/TNCTHI TAKOKe
IUIIyT 06 00elaHNAX MIPe3NeHTa, O KOMIUIMMEHTaX, KOTOpble OH
menaet Omecce 1 OfjecCUTaM, €TO OLIEHKY pabOThI MECTHOI BJIACTY,
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HO He NO00aBJIAIOT HUKAKOro aHamm3a. Takas mogava nHpopmanum
He OpPMEHTMPOBAHA Ha YMTaTesel-IpeficTaBUTeNell ITPayK/JaHCKOTO
o0111ecTBa, CKOpee, OHa MpeHa3HaueHa /I TeX, KTO MPeIoInuTaeTr
ObICTpOE O3HAKOMJIEHNE C IOMY/IIPHBIMI TeMaMM, KOTOPbIe TIOSIBM-
JIVICh B CETM.

KnroueBble c1oBa: MHTEPHET-)KYPHA/INUCTIKA, MECTHbIE HOBO-
CTHBIE CaiiThl, QYHKINM KYPHATMCTUKN.

YIK 316.774:004.738.5 : 323
ITpec-cmyx6mu Ilpesnpenta un ingopmaniitHi areHTcTBa: 260 K
YKPaiHCbKi MicuieBi caiitu BucBiTnroBanu Bisutu I1. Ilopomenka
Hamanis Cmebnuna
KAMO. H. i3 coyian. KOMyH., OoueHm Kagdedpu peknamu
ma 36 ’A3Ki6 3 2POMAOCHKicCMIO
Odecbk020 HAUiIOHAbHOZ0 YyHiBepcUmemy
imeni I. I. Meunuxosa

Y yacu HOBMX Mefjia TpaguLiiiHi PyHKII )KypHamicTKY (KOH-
TPOJIb Ta KPUTHKA BIay, OPMYBaHHS IPOMaJICbKOI IYMKM) TPaH-
chopMmyroTbcsA. YKpaiHChKi HOBMHHI CaiiTy CTaOTh IUaTGopmammu
I/ TiepefipyKiB nonynapHux TeM. JKypHaicTu 3pigka garoTb KOH-
TEKCT, 30a/aHcoBany iHdopMaliito, MOK/Iaal04NCh Ha Ti BiTOMOCTI,
AKi IM HaJjal0Th Ipec-cIy>k6m. Y cTaTTi Ha OCHOBI KOHTEHT-aHaIi3y
TOCTi/KY€ETbCA ITO/IaHHA Bi3UTIB YKpaiHcbKoro IIpesnienTa HOBMH-
HUMM Mefiia (jBoMa nonynsapHuMy MicreBumu caitamu Opecn). Sk
NIOA/IbHU, TaK 1 ono3uuinHmii fo IIpesumenTta cair nepegpyKkoBy-
10Tb iHpopMalilo, sika Oy/a oTpuMMaHa IIij] 4ac mpec-KoHdepeH1ii
a00 3 Ipec-penisiB, pifKo MIYKAIOTh eKCKII03UBHY iHpOpMaLio abo
Br1acHi iHdopmaniitHi npuBogyu (30-46% TeKCTiB MalOTh OJHAKOBI
inpopmaninuai npusopm). Miciesi caiiTu HafalOTh IepeBary Io-
HIMpeHHIo noBifomneHs [IpesunenTa (60% TekCTiB MiCTATH UTaTN
ITpesupenTa i TiIbKM Y TPHOX MyOTiKaLisIX € KOMEHTApi eKCIIePTiB).
MicreBi )XypHamTiCTV TakoXX HNUINYTb IPO OOIISHKM Ipe3nfeHTa,
PO KOMIUTIMEHTH, fIKi BiH poobutsh Opeci Ta opecuram, mpo ioro
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OLIiIHKM HOisITbHOCTI MiCIIeBO1 Bajy, aje He MOJAI0Th HiKOTO aHa-
ni3y. Take mopganusa iHpopMmanii He OpieHTOBaHe Ha YNMTAdiB-TIpen-
CTaBHUKIB TPOMaJAHCHKOIO CYCIIi/IbCTBA, MIBKJIIE, BOHA IPU3HA-
Ya€eTbCA JIA TUX, XTO CIIOMiBAETHCA Ha IIBMJKE O3HAOM/IEHHS i3
HOMY/IIPHUMIY TeMaMI, SIKi 3’ IBUINCS Y MEPexi.

Knro4yosi cnoBa: iHTepHeT-)XypHa/liCTUKa, MiCleBi HOBMHHI
caiT, QYHKIII )KypHaTiCTUKIL.
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